HOW HOTELS AND TRAVEL BRANDS CAN
TURN EVERYDAY FOOTAGE INTO BETTER
PROMO VIDEOS

Promo videos in the hotel and travel industry used to mean a crew
shooting the property at its best. That version still exists. But it just
doesn't land like it used to.

As a hotel content lead, I've noticed travelers can easily spot “staged content” almost instantly now.

Guests also post their own clips constantly, so anyone booking can check a promo against a
stranger's actual stay in seconds, something that barely existed a decade ago. People now trust a
stranger's shaky balcony clip over an agency's drone footage every single time.

The footage that holds attention now isn't trying to sell anything: a server's clip from breakfast or a
housekeeping walkthrough shot for an internal check.

Most properties already have this “everyday footage” sitting unused. One ordinary week’s clips are
usually enough to cut into something real. Here’s how I used regular footage clips to create a promo.

Why Raw Footage Works Harder Than Polished Promo Videos

Most raw footage never gets published, because on its own, it doesn't look ready. That's the part
that's actually solvable now.

o It answers the real question. Not "does this look nice" but "is this real?"A shakier sunrise on
a balcony or shaky trail footage will have more authenticity than its color-graded counterpart.
It is the viewer’s instinctive reaction to match the pattern of the handheld movement and the
sound environment with authenticity in less than a second.

e It builds trust before the booking. Travelers assume brand content is selective, filmed on
the “best day”, best room, best angle. Guest or guide content reads closer to the average
experience, which is exactly what a hesitant booker is trying to estimate. It functions less like
an ad and more like a review with motion.

« It keeps content current. Posting last month's poolside or trail footage in the wrong month
signals a stale content pipeline. Travelers notice timing cues like foliage and crowd size more
than most marketers assume. Mismatched seasonality quietly erodes trust in everything else
on the page.

Turning Everyday Hotel and Travel Footage Into a Real Promo

To save time and energy, I put together a simple strategy using an Al video editor, Vmake Labs, to
handle the repetitive part- cleaning up footage- instead of editing everything by hand. I gathered a
batch of clips from the week, ran them through it to see how it actually turned out as a promo.

Step 1: Picking what's usable


https://vmake.ai/

I didn’t keep every clip. Three questions decided it for me:

e Was the framing steady enough to watch?
e Was the subject actually visible?
e Was there enough clean footage to cut?

A few examples of what typically makes the cut:
A breakfast clip where the plating is in focus and the hand isn't blocking the shot, even if the lighting

is dim.

A room walkthrough that holds steady on the bed or the view for at least three or four seconds
before panning.

A tour clip where the guide's voice is audible and the landmark behind him is clearly visible, not just
a blur of motion.

Out of a week's worth of footage, I only kept a portion of it, and that's fine.

Step 2: Batch the dim ones and sharpen them together

Underlit footage repeats across a week: breakfast in low morning light, tour clips under tree cover.
Rather than fixing these one at a time, I batched them and ran them through a video enhancer
together.

Each clip still needed its own check afterward, not just a glance at the batch.
What I looked for in each shot:

« Plating should look like actual food, not waxy. Steam should read as wet, not painted on.

e Fabric and natural light should stay soft, not flattened into one tone.

e Entrance and welcome shots. The face should stay natural, not smoothed into plastic; hair
strands still visible up close. Brand signage should stay sharp and undistorted. Glass and floor
reflections should hold their natural glare, not flatten out.

Step 3: Check the batch for leftover text
After the batch comes back from the enhancer, not every clip was done.

Some just needed the light fix and were ready to cut. Others still had text that shouldn't be there: an
old caption, a timestamp, something baked in before the clip was ever meant for a promo.

A room clip labeled "Spacious Rooms" was one of these. It also had a timestamp on it.

The enhancement fixed the lighting, but the on-screen caption calling out square footage was still
sitting there, left over from when a guest first shared it. I pulled that text out using a watermark
remover before the clip moved forward.

The same check applies across the batch: I looked for captions, timestamps, or old logos still visible
after enhancing, and cleared them before anything got cut into the final edit.


https://vmake.ai/video-enhancer

Step 4: Cut it into something short

Once the footage was clean, the edit didn't need much. I used Canva, and it handled the job fine; the
tool mattered less than keeping the cut simple.

I aimed for 15 to 30 seconds, one idea per clip, breakfast on its own, a room walkthrough on its own,
the tour with the guide's voice still audible.

Landscape came first; it reframed down into square or vertical later without re-cropping. After that,
I trimmed the “dead seconds” at the start and end, and kept transitions simple; a straight cut beat
anything fancier here.

Once everything was on the mark, I added overlays and transitions to the final video.

Quality check before it goes live

e Should hold up at full screen, not just in the small preview window it was edited in; softness
that's invisible on a timeline becomes obvious once a clip fills a phone or a website's hero
space.

e Stray details. No staff walking through the background, no shadows crossing the shot, no
leftover timestamps-these slip through easily on guest and guide footage since it was never
shot with a promo in mind.

e Seasonal accuracy. Footage should match the current season and reality; last month's
poolside shot or mismatched foliage signals a stale pipeline faster than most people expect.

¢ Audio levels. Music shouldn't drown out the guide's voice or any spoken part, and volume
shouldn't jump between one clip and the next.

The takeaway

A proper shoot still has its place, when a room's renovated, when the season turns. But the real gap
most properties face isn't talent or equipment. It's that nobody went back and looked at what
already exists.

Footage sits untouched for weeks because raw clips never look ready on their own, and nobody
budgets time to fix that.

That gap is fixable. A bit of cleanup, the right check at each stage, and buried footage becomes
something worth publishing—not a shortcut around real production, but a category of content that
works precisely because it wasn't trying to.
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