DUBAI TOURISM RECOVERY GAINS
MOMENTUM WITH AMBITIOUS PLANS

Even amid early 2026 tensions linked to the US-Israel-Iran
situation, Dubai continues pushing forward with bold plans for
tourism and economic expansion. Rather than slowing down,
leaders are standing firm on strategic goals set years ago.
Resilience remains central - so does fresh thinking in policy design.

’ : Close coordination between government bodies and private firms is
now gaining more focus Because of these efforts, confidence in Dubai tourism is building around a
solid recovery ahead.

Still aiming high, the Dubai tourism leader confirmed progress during a recent gathering hosted by
Dubai’s economy and travel authority. At the first annual session organized by DET, momentum was
described as steady despite broad global shifts. Goals set under the D33 agenda hold firm, according
to Issam Kazim, head of the Dubai Corporation for Tourism and Commerce Marketing. Though
challenges exist, he noted, direction hasn’t wavered since the launch. Ambition drives the roadmap
forward - unchanged in vision, consistent in effort. For now, continuity defines the journey ahead

Later in winter, tensions flared on February 28, shaking confidence among travelers through
the region and briefly weakening interest in tourist destinations. Though not directly
impacted by violence, high-end accommodations such as the Burj Al Arab, Armani Hotel Dubai, Park
Hyatt Dubai, and Anantara World Islands Dubai Resort used the lull to carry out renovations.
Following a fragile truce reached April 7 - which eventually held beyond its initial terms - movement
across the Emirates began resuming normal patterns. Slowly, signs of renewed visitor activity have
emerged throughout the area.

Aviation Rebound and Infrastructure Continuity

Most of aviation's activity looks close to pre-pandemic levels again. With about 1,300 departures
each week, Emirates flies to 138 locations in 73 nations - nearly its full route map before disruptions
began. Flydubai, though a budget airline, runs over 1,750 weekly services today. Its reach covers
100 cities across 50 countries, bringing back most paths once paused.

Still moving forward, infrastructure work shows no signs of slowing. Road improvements keep
progressing, while air taxi hubs begin appearing across the city. Kazim pointed out that construction
never halted, underscoring steady momentum. His remarks reflect earlier comments by Sheikh
Hamdan bin Mohammed bin Rashid Al Maktoum, Dubai's Crown Prince. Practical steps take priority
in his vision - streamlined processes, stronger collaboration between government and businesses,
improved support systems. All of it aims to strengthen investment appeal and position Dubai tourism
more firmly on the world stage.

Packed Calendar of Events and New Campaigns

Summer plans in Dubai continue to shape its travel appeal. With gaming contests lighting up venues,
stores offering special deals take center stage alongside food happenings and live shows. When
business slowed, fresh initiatives emerged - aimed at boosting hotels, shops, and restaurants.
According to DFRE chief Ahmed Alkhaja, these additions helped sustain momentum across key



service industries.

Among the season’s main events is the biggest GameExpo yet, held at the Dubai World Trade
Centre. Returning this year, Dubai Summer Surprises brings broader deals across stores and malls.
Shoppers who spend Dh500 at designated spots enter weekly lotteries for a chance to claim a house
in Dubai. This draw forms part of a fresh shopping-focused effort launching alongside. Meanwhile,
educational discounts under Back to School join forces with bargains during the Great Dubai
Summer Sale. Each event runs on its own rhythm, yet together they shape the city's seasonal pulse.

Later on, DET moves forward with initiatives such as the Beautiful Destinations Academy, targeting
digital content makers, while teaming up with Amazon Prime and overseas television producers to
present Dubai internationally. Expansion persists across food experiences, well-being programs, the
Dubai Fitness Challenge, along with large-scale corporate gatherings. Events delayed previously -
among them the Arabian Travel Market, now planned for September - are scheduled during the last
three months of the year.

Crisis Management and Lessons Learned

Backed by lessons from earlier setbacks like the 2008 downturn and the health emergency of 2020,
Dubai shaped its response carefully. To steady key industries - tourism, hotels, shops, gatherings,
and small firms - the state released a package worth 2.5 billion dirhams. Updates flowed smoothly
thanks to a new messaging service via WhatsApp, developed with Meta; within little time, it
attracted more than ninety-five thousand users seeking instant alerts. While information spread fast,
teams moved across markets checking prices, stepping in where costs climbed too sharply.

Kazim described the recent disruption as situational rather than systemic: “This is a challenge, but
it’s a situational one, it’s not a systemic one.”

Dubai Tourism Recovery Indicators

Improvement shows clearly through DET figures. Before Eid, hotels operated at 80% compared to
2025's mark; during the holiday, average room usage hit 77%, rising as high as 85% locally. One of
the year’s most intense travel spikes arrived May 31, with Dubai Airports expecting close to 194,580
travelers. Earlier that month, on the 23rd, outbound passenger numbers passed 67,000. Despite
uneven demand, movement trends hold firm.

Summer Outdoor Attractions: Closures and Expected 2026 Reopenings

When summer's highest temperatures hit, many well-known open-air sites shut down temporarily.
During these breaks, work begins on repairs, improvements, some spaces get reimagined entirely.
Each year, such pauses help shield people - guests and workers alike - as well as displays from harsh
weather. Ideas shift too; fresh elements often appear once reopening happens.

Expected reopening timelines for the 2026/2027 season:

¢ Global Village (Season 31): Mid-October 2026. The multicultural festival typically runs six
months through to spring 2027, offering shopping, dining, and cultural experiences.

e Dubai Miracle Garden (Season 15): Late September to early October 2026. Teams are
propagating millions of flowers and upgrading displays, following the attraction’s recent
pattern of late-September launches.

e Dubai Safari Park (Season 8): October 2026. The park is focusing on animal welfare, habitat
improvements, and zone upgrades, with tickets expected to go on sale aligned with the



October opening.

When weather forces delays, upgrades move forward - preparing facilities for the shift to
milder temperatures.

After the ceasefire, energy has picked up. Because of big events, spending on transport and
buildings grows stronger. Global outreach helps too - timing aligns with yearly patterns. Growth
looks likely to continue. The city adapts well under pressure. Ahead lies a path shaped by smart
moves made today.
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