
INFOGRAPHICS: AIRLINES IN U.S. IMPROVE
THEIR ON-TIME PERFORMANCE

US airlines notably improved their on-time performance in 2014
with Hawaiian Airlines named the most punctual and American
Airlines the least punctual among top 10.

In terms of an estimated brand value the leadership keeps outside
USA by Emirates Airlines with the highest brand value in 2014. In
the year of 2014, Emirates Airlines carried about 44.5 million

passengers. As the passenger traffic is growing, the Emirates adding a significant number of modern
aircrafts. The Airbus recently delivered Emirates 106 new jets, including 55 A380 aircrafts. In terms
of U.S. airlines, Delta remains the top estimated brand value.

Tourism Review brings a valuable data about U.S. airlines performance in the latest infographics:
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